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COMMERCIALS

Commercial marketing is an important approach that businesses and
organizations may employ to interact with customers and enhance product
sales. Outside of the commercial industry, organizations and people can
utilize the strategies involved to convey messages or better understand their
target audience. This implies that, regardless of your business,

understanding how commercial marketing works may be advantageous.

Advertisers aim to stimulate interest in purchasing a product, visiting a
certain location, or utilizing a specific product or service. In general,
commercial advertising is the use of advertising to produce cash. Advertising
is generally intended to raise customer awareness of persons, locations, or
things. In certain circumstances, advertising serves a public purpose, such

as a campaign to raise public awareness of a problem.
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What is Commercial Advertising?

Commercial advertising is a form of marketing that uses paid media to reach and persuade

potential customers. Its primary goal is to increase product or service consumption through
branding or direct-response advertising. Branding associates a product with specific qualities

in consumers’ minds, while direct-response advertising aims for immediate sales.

It aims to convert prospective clients into paying customers who are already familiar with the
product and brand. Marketers create campaigns that assist prospects comprehend how a

certain product or service might enhance their lives.

Commercial Advertising Platforms
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An advertising platform operates as a middleman between publishers and advertisers that
want to monitor their advertising campaigns in real time. Some commercial advertising

platforms that brands can use to expand their reach are listed below.

Commercial Television Advertising

For decades, televisions have been a fixture in the ordinary home. They are used for
entertainment, news, and even instructional purposes. However, advertising is another
common application for television. Television ads have long been used by advertisers to offer

their products or services to customers.

Commercial television advertising works by disrupting viewers’ attempts to watch programs.
Because most commercials are between 15 and 60 seconds long, they can be quite intrusive,

especially since multiple ads are typically aired during a single TV show.

An example of Television advertising is


https://www.themediaant.com/blog/ufaqs/types-of-tv-advertising/
https://www.themediaant.com/television
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CHEVROLET: TRANSFORMERS

Chevrolet was one of the brands featured in the Transformers films, which is noted for its
product placement. The automobiles from the firm were extensively featured in the films and

even had a role in the storyline.

Commercial Radio Advertising

Radio advertising is an excellent approach to expand your business, raise brand awareness,
and drive sales. Advertisers pay for airtime on commercial radio stations in exchange for the
radio station broadcasting the advertiser’s advertisement to its listening audience. There are
several sorts of ads from which marketers may pick in radio advertising, much as

corporations may pursue multiple print advertising alternatives (newspaper vs magazine, for


https://www.themediaant.com/radio
https://www.themediaant.com/newspaper
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example) or online advertising options (email vs social media). Let’s look at some of the most

common sorts of radio advertising.

Benefits of Commercial Advertising

When building an advertising campaign plan, an approach based on your business model is

what will deliver results. Commercial advertising is

Targeted Audience

Since television and radio stations keep detailed information on audience demographics, you
can target your commercial to the exact consumer group you want to reach. Brands should
keep in mind that advertisements should be consistent with marketing strategies and their
objectives. The brand should send out personalized communications and encourage
customers to do specified activities. Furthermore, such advertisements can increase a
brand’s visibility and recognition, as well as stimulate audience interest and product

demand.

Direct Selling through traditional channels

Advertising promotes the mass production of items and increases sales volume. In other
words, increasing advertising spending may increase sales while decreasing selling
expenditures. If your small business sells a product that requires a demonstration for
customers to recognize its benefits, “Book Now” and “Call Now” infomercials still perform
remarkably effectively. These 30-, 60-, and 120-second spots, known as direct response

advertising, are typically offered by cable networks at a lesser cost than standard


https://www.themediaant.com/digital
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commercials. Because these commercials include a toll-free number for customers to call,

calculating the return on your advertising investment is simple.

Increasing Brand Awareness

More customers introduced to the firm and product commercial marketing may assist a
brand in increasing income. Marketers employ this form of advertising strategy to reach a
new consumer base or target a new demographic. As an example, a firm may utilize
commercial advertising to offer a product or service to clients in a new geographic location.
They might also use it to educate customers about the company’s beliefs or the benefits of

their products.

Increase Sales & Demand
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Successful commercial marketing may assist buyers in understanding why they should
purchase a product, perhaps leading to increased sales for the firm. This can assist the firm
in generating more income, which it can then utilize to produce new goods and broaden its
company impact. Commercial marketing may also help a firm differentiate itself from the

competition.

Difference between Commercial & Advertisement

All commercials are advertisements, but not all advertisements are commercials. Large and
small companies alike may benefit from understanding the difference between commercial &

advertisement, as well as the other options available within the advertisement arena.

Advertisements

Commercial advertisements are components used by businesses and the advertising sector
to convey their message to customers. The purpose is to persuade customers to buy goods
or services, to alter their minds, or to build enthusiasm. Ads are, by definition, bought (in
terms of space or time) and public (as opposed to personal). Print and mail, telephone, radio,
television, and the internet are all examples of advertisement categories. There are sub-
categories within these categories. A television ad might be, for example, a silent television
program promo that displays on the edge of the screen advertising the show’s launch date

and time, a commercial, or an infomercial.

Commercials
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Commercials are a sort of advertisement distinguished by the use of speech and duration
ranging from 10 to 60 seconds. Using speech in this form of advertisement necessitates the
purchase of time to play a pre-recorded voiceover (commentary over or without visuals) or
dialogue/monologue by a commercial actor. Commercial placement can take the form of
television, radio, the internet, or kiosks in public locations such as malls, airports, and public
transit stations. Commercials are also increasingly being utilized in places where customers

wait, such as petrol stations, grocery stores, and medical offices.
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S5 Best Commercial Advertisement Examples

Now we know what an advertisement is and its importance, let’s look at some of the best ad

examples throughout history.

Some examples of advertisements commercial are given below.

1) Coke: Share a Coke

Ad Campaign: Print

Find even more
names with

#ShareaCoke.

In 2011, Coca-Cola launched the Coke campaign in Australia, personalizing each bottle with
the 150 most popular names in the country. Since then, the United States has followed suit,
putting first names in Coke’s distinctive typeface on the front of its bottles and cans. On
Coke’s website, you can even purchase personalized bottles with nicknames and college

insignia.
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The personalizing of such a transient object was quite inventive, and it paved the way for
later Coke campaigns with labels incorporating song lyrics, vacation places, and other

details.

2) Adidas — Behind-the-scenes advertisement

Ad campaign - Television, Print, Internet

-+ BEHIND THE SCENES
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One of the world’s greatest shoe manufacturers is constantly innovating with its advertising.
Whether it’s launching a personalized shopping app or showing behind-the-scenes footage of

the production process, Adidas understands how to garner the trust of its customers.
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Adidas once demonstrated how robots are utilized in the production process, which was
really beneficial because it exposed some behind-the-scenes of the manufacturing process.
This helps to reassure users that the company is doing all possible to minimize human

mistakes.

3) Google - Year in Search Campaign

Ad Campaign- Internet

“ Yearin Searéh 7022

Ggogle Trenng

Google began its year in 2017 with the Search campaign, which was about the most searched
phrases on Google in a year. Isn’t it fascinating? It’s a wonderful idea for creating audience
interaction. It highlighted not just how innovative they are, but also how much they care
about what their audience cares about. Year in Search debuted in 2009 as “Zeitgeist,” a

written summary of the public’s most popular Google searches during the preceding year.

12



COMMERCIALS

Google repurposed it for a three-minute film the following year. Since, it’s served as a bold,
annual reminder of how much we rely on Google for information on breaking news and events

that cause the entire globe to halt. View the company’s most recent video from 2021 above.
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4) Volkswagen — Think Small Campaign

Ad campaign- Print (standalone)

Think small.
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Many marketing and advertising professionals like to call Volkswagen’s “Think Small”
campaign the gold standard. Created in 1960 by a legendary advertising group at Doyle Dane
& Bernbach (DDB), the campaign set out to answer one question: how do you change people’s
perceptions not only about a product but also about an entire group of people? Think small

campaign of Volkswagen started in 1960 and that was a complete hit.
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People in America are more intended for buying bigger cars. Volkswagen came up with this

campaign to be aware of the essence of smaller cars. Yes, it completely changed how car

lovers in America were thinking.

Volkswagen became one of the best manufacturers of small cars in the world. Moreover, it

established itself in the heart of its audience through this advertisement campaign.

5) Apple - Get a Mac (2006)

Ad Campaign - Television

ain

_ Hello gz Hello
= I'm a PC 5;-7 I'maMac
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There have been many great Apple campaigns, but this one takes the cake. The video above
is just one of a series of iterations of this campaign, and the Mac vs. PC debate ended up
being one of the most successful campaigns ever for Apple. The company experienced 42%

market share growth in its first year with its help.

These commercials tell Apple’s audience everything they need to know about the product
without being noticeable. Brands should be able to explain their product’s benefits in a

relatable way, so consumers can see themselves using it.
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